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LETTER OF AGREEMENT

For Contributed Funds

The American Society for Parenteral and Enteral Nutrition (ASPEN) is committed to presenting continuing education activities to physicians, pharmacists, nurses, and dietitians that promote improvements or quality in healthcare and are independent of the control of commercial interests.  As part of this commitment, ASPEN has outlined in this written agreement the terms, conditions, and purposes of commercial support for its continuing education activities.  Commercial Support is defined as financial, or in-kind, contributions given by a commercial interest, that are used to pay all or part of the costs of a continuing education activity. 
Note:  this agreement is for commercial support, not for vendors/exhibitors.  

Regarding Terms, Conditions and Purposes of Contributed Funds
1. Between ASPEN, an accredited provider (Provider) of continuing education for ACCME, ACPE, ANCC, and CDR, and 

(Company)
2. Title of Continuing Education Activity (Program)





3. Continuing Education Activity Location 





4. Continuing Education Activity Date (s) 





5. Please identify the purpose of the contributed funds and amounts below
 FORMCHECKBOX 
Unrestricted educational contribution for support of the continuing education activity in the
     amount of $___________

 FORMCHECKBOX 
Contribution in the amount of $________________________for the following purposes: 

1) 















2)















3)















4)













 FORMCHECKBOX 
Support for catering functions in the amount of $____________________ for a specific event


 (Specify)












 FORMCHECKBOX 
In-kind contribution (e.g., equipment loan, brochure distribution) in the amount of 



  $______________ (specify) 










Payment is due 30 days after execution of this contract. 
[*The ACCME defines ineligible company (the Company) as any entity whose primary business is producing, marketing, selling, re-selling, or distributing healthcare products used by or on patients. The ACCME does not   consider providers of clinical service directly to patients to be ineligible companies, unless the provider of clinical service is owned, or controlled by an ACCME defined ineligible company.]

Terms, Conditions, and Purposes

ASPEN is responsible for all decisions regarding this educational activity, and cannot accept advice or services from the company as a condition of receiving this contribution.  The Company may not stipulate the manner in which ASPEN will fulfill any accreditation requirements.  
Independence
1. This activity is for scientific and educational purposes only and will not promote any specific proprietary business interest of the Company. 

Appropriate Use of Commercial Support 

2. ASPEN will make all decisions regarding the disposition and disbursement of funds from the Company. 

3. All commercial support associated with this activity will be given with the full knowledge and approval of ASPEN.  No other payments shall be given to the director of the activity, planning committee members, teachers or authors, joint sponsor, or any others involved with the supported activity. 

4. ASPEN will, upon request, furnish the Company documentation detailing the receipt and expenditure of the commercial support. 

Commercial Promotion 

5. Product promotion material /product advertisement of any type is prohibited in or during the continuing education  activity.  The juxtaposition of editorial and advertising material on the same products or subjects is not allowed.  Promotional materials may not be displayed or distributed in the educational space immediately before, during or after a continuing education activity.  Company may not engage in sales or promotional activities while in the space or place of the continuing education activity.  
6. Company may not be the agent providing the continuing education activity to the learners. 

Disclosure 

7. ASPEN will ensure that the source of support from the Company, either direct or “in-kind”, is disclosed to the participants, in program brochures, syllabi, and/or other program materials, and at the time of the activity.  Disclosure will not include the use of trade name or a product-group message.  Acknowledgement of commercial support may state the name, mission, and clinical involvement of the company and may include corporate logos and slogans, if they are not product promotional in nature.  

The Company and ASPEN agree to abide by all requirements of the Accreditation Council for Continuing Medical Education (ACCME) Standards for Integrity and Independence in Accredited Continuing Education (attached). 
	Accredited Provider: ASPEN
	American Society for Parenteral & Enteral Nutrition

	Tax ID Number:  521161382
	8401 Colesville Road Suite 510 Silver Spring MD 20910

	Contact Person: Michelle Spangenburg
	Email Address: michelles@nutritioncare.org

	Phone Number: 301-920-9127
	Fax: 301-587-2365

	
	

	Contributing Company:
	

	Address: 
	

	City, State, Zip:
	

	Contact Person: 
	Email Address: 

	Phone Number: 
	Fax: 

	

	Agreed by Authorized Representatives

	Contributing Company: 
	ASPEN 

	Signature __________________________________
	Signature ___________________________________

	Date ______________________________________
	Date _______________________________________

	Print Name ________________________________
	Print Name                Wanda Johnson _________         

	Title ______________________________________
	Title       Chief Executive Officer_________


Accreditation Council for Continuing Medical Education Standards for Integrity and Independence in Accredited Continuing Education
Standard 1: Ensure Content is Valid 
Standard 1 applies to all accredited continuing education. 
Accredited providers are responsible for ensuring that their education is fair and balanced and that any 
clinical content presented supports safe, effective patient care. 
1. All recommendations for patient care in accredited continuing education must be based on
current science, evidence, and clinical reasoning, while giving a fair and balanced view of
diagnostic and therapeutic options.
2. All scientific research referred to, reported, or used in accredited education in support or
justification of a patient care recommendation must conform to the generally accepted
standards of experimental design, data collection, analysis, and interpretation.
3. Although accredited continuing education is an appropriate place to discuss, debate and explore
new and evolving topics, these areas need to be clearly identified as such within the program
and individual presentations. It is the responsibility of accredited providers to facilitate
engagement with these topics without advocating for, or promoting, practices that are not, or not
yet, adequately based on current science, evidence, and clinical reasoning.
4. Organizations cannot be accredited if they advocate for unscientific approaches to diagnosis or
therapy, or if their education promotes recommendations, treatment, or manners of
practicing healthcare that are determined to have risks or dangers that outweigh the
benefits or are known to be ineffective in the treatment of patients.

Standard 2: Prevent Commercial Bias and Marketing in Accredited Continuing Education 
Standard 2 applies to all accredited continuing education. 
Accredited continuing education must protect learners from commercial bias and marketing. 
1. The accredited provider must ensure that all decisions related to the planning, faculty
selection, delivery, and evaluation of accredited education are made without any influence or
involvement from the owners and employees of an ineligible company.
2. Accredited education must be free of marketing or sales of products or services. Faculty must
not actively promote or sell products or services that serve their professional or financial
interests during accredited education.
3. The accredited provider must not share the names or contact information of learners with any
ineligible company or its agents without the explicit consent of the individual learner.
Standard 3: Identify, Mitigate, and Disclose Relevant Financial Relationships 
Standard 3 applies to all accredited continuing education. 
Many healthcare professionals have financial relationships with ineligible companies. These 
relationships must not be allowed to influence accredited continuing education. The accredited provider 
is responsible for identifying relevant financial relationships between individuals in control of 
educational content and ineligible companies and managing these to ensure they do not introduce 
commercial bias into the education. Financial relationships of any dollar amount are defined as relevant 
if the educational content is related to the business lines or products of the ineligible company. 

Accredited providers must take the following steps when developing accredited continuing 
education. Exceptions are listed at the end of Standard 3. 
1. Collect information: Collect information from all planners, faculty, and others in control of
educational content about all their financial relationships with ineligible companies within the
prior 24 months. There is no minimum financial threshold; individuals must disclose all financial
relationships, regardless of the amount, with ineligible companies. Individuals must disclose
regardless of their view of the relevance of the relationship to the education.

Disclosure information must include:
a. The name of the ineligible company with which the person has a financial relationship.
b. The nature of the financial relationship. Examples of financial relationships include
employee, researcher, consultant, advisor, speaker, independent contractor (including
contracted research), royalties or patent beneficiary, executive role, and ownership interest.
Individual stocks and stock options should be disclosed; diversified mutual funds do not
need to be disclosed. Research funding from ineligible companies should be disclosed by
the principal or named investigator even if that individual’s institution receives the research
grant and manages the funds.
2. Exclude owners or employees of ineligible companies: Review the information about
financial relationships to identify individuals who are owners or employees of ineligible
companies. These individuals must be excluded from controlling content or participating as
planners or faculty in accredited education. There are three exceptions to this exclusion—
employees of ineligible companies can participate as planners or faculty in these specific
situations:
a. When the content of the activity is not related to the business lines or products of their
employer/company.
b. When the content of the accredited activity is limited to basic science research, such as pre-clinical research and drug discovery, or the methodologies of research, and they do not make care recommendations.
c. When they are participating as technicians to teach the safe and proper use of medical
devices, and do not recommend whether or when a device is used.
3. Identify relevant financial relationships: Review the information about financial relationships
to determine which relationships are relevant. Financial relationships are relevant if the
educational content an individual can control is related to the business lines or products of the
ineligible company.
4. Mitigate relevant financial relationships: Take steps to prevent all those with relevant
financial relationships from inserting commercial bias into content.
a. Mitigate relationships prior to the individuals assuming their roles. Take steps appropriate
to the role of the individual. For example, steps for planners will likely be different than for
faculty and would occur before planning begins.
b. Document the steps taken to mitigate relevant financial relationships.
5. Disclose all relevant financial relationships to learners: Disclosure to learners must include
each of the following:
a. The names of the individuals with relevant financial relationships.
b. The names of the ineligible companies with which they have relationships.
c. The nature of the relationships.
d. A statement that all relevant financial relationships have been mitigated.

Identify ineligible companies by their name only. Disclosure to learners must not include 
ineligible companies’ corporate or product logos, trade names, or product group messages. 

Disclose absence of relevant financial relationships. Inform learners about planners, faculty, 
and others in control of content (either individually or as a group) with no relevant financial 
relationships with ineligible companies. 

Learners must receive disclosure information, in a format that can be verified at the time 
of accreditation, before engaging with the accredited education. 
Exceptions: Accredited providers do not need to identify, mitigate, or disclose relevant financial 
relationships for any of the following activities: 
1. Accredited education that is non-clinical, such as leadership or communication skills training.
2. Accredited education where the learner group is in control of content, such as a spontaneous
case conversation among peers.
3. Accredited self-directed education where the learner controls their educational goals and reports
on changes that resulted, such as learning from teaching, remediation, or a personal
development plan. When accredited providers serve as a source of information for the self-
directed learner, they should direct learners only to resources and methods for learning that are
not controlled by ineligible companies.

Standard 4: Manage Commercial Support Appropriately 
Standard 4 applies only to accredited continuing education that receives financial or in-kind support from ineligible companies. 
Accredited providers that choose to accept commercial support (defined as financial or in-kind 
support from ineligible companies) are responsible for ensuring that the education remains independent 
of the ineligible company and that the support does not result in commercial bias or commercial 
influence in the education. The support does not establish a financial relationship between the 
ineligible company and planners, faculty, and others in control of content of the education. 

1. Decision-making and disbursement: The accredited provider must make all decisions
regarding the receipt and disbursement of the commercial support.
a. Ineligible companies must not pay directly for any of the expenses related to the
education or the learners.
b. The accredited provider may use commercial support to fund honoraria or travel expenses
of planners, faculty, and others in control of content for those roles only.
c. The accredited provider must not use commercial support to pay for travel, lodging,
honoraria, or personal expenses for individual learners or groups of learners in accredited
education.
d. The accredited provider may use commercial support to defray or eliminate the cost of the
education for all learners.


2. Agreement: The terms, conditions, and purposes of the commercial support must be
documented in an agreement between the ineligible company and the accredited provider. The
agreement must be executed prior to the start of the accredited education. An accredited
provider can sign onto an existing agreement between an accredited provider and a
commercial supporter by indicating its acceptance of the terms, conditions, and amount of
commercial support it will receive.
3. Accountability: The accredited provider must keep a record of the amount or kind of
commercial support received and how it was used, and must produce that accounting, upon
request, by the accrediting body or by the ineligible company that provided the commercial
support.
4. Disclosure to learners: The accredited provider must disclose to the learners the name(s) of
the ineligible company(ies) that gave the commercial support, and the nature of the support if it
was in-kind, prior to the learners engaging in the education. Disclosure must not include the
ineligible companies’ corporate or product logos, trade names, or product group messages.

Standard 5: Manage Ancillary Activities Offered in Conjunction with Accredited Continuing Education 

Standard 5 applies only when there is marketing by ineligible companies or nonaccredited education associated with the accredited continuing education. 
Accredited providers are responsible for ensuring that education is separate from marketing by 
ineligible companies—including advertising, sales, exhibits, and promotion—and from nonaccredited 
education offered in conjunction with accredited continuing education. 

1. Arrangements to allow ineligible companies to market or exhibit in association with
accredited education must not:
a. Influence any decisions related to the planning, delivery, and evaluation of the education.
b. Interfere with the presentation of the education.
c. Be a condition of the provision of financial or in-kind support from ineligible companies for
the education.
2. The accredited provider must ensure that learners can easily distinguish between accredited education and other activities.
a. Live continuing education activities: Marketing, exhibits, and nonaccredited education
developed by or with influence from an ineligible company or with planners or faculty with
unmitigated financial relationships must not occur in the educational space within 30
minutes before or after an accredited education activity. Activities that are part of the event
but are not accredited for continuing education must be clearly labeled and communicated
as such.
b. Print, online, or digital continuing education activities: Learners must not be presented with
marketing while engaged in the accredited education activity. Learners must be able to
engage with the accredited education without having to click through, watch, listen to, or be
presented with product promotion or product-specific advertisement.
c. Educational materials that are part of accredited education (such as slides, abstracts,
handouts, evaluation mechanisms, or disclosure information) must not contain any
marketing produced by or for an ineligible company, including corporate or product logos,
trade names, or product group messages.
d. Information distributed about accredited education that does not include educational
content, such as schedules and logistical information, may include marketing by or for an
ineligible company.
3. Ineligible companies may not provide access to, or distribute, accredited education to learners.
